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TheArt Inditute of Atlanta

IMD 450History of Communication Media

Section A
Course Outling, Fall 2005

COURSE DESCRIPTION

A survey of major events and development in the history of media based
communication isthefocusof this course. Thecourse explores the

relationship between technology and media development and explores the
impact motion media and mass communication have on society and the econony.
Students explore the evolution and future trendsof interactive media.

Credits

4 Credits, 6 Hours

Prerequisite
IMD 320Produdion Team

OBJECTIVES

Uponcompletion of this course, you should be able to:
o Idertify major everts ard figuresin the history of communicaion meda
o Form connecions betweencommunicaion meda developments ard signifi cant changes in society, politics, human
behavior, and quality of life through out history
o0 Form theories on the future evolution of communicaion medaarnd the way it will be used
o Discuss your own ideas about communicaion media history

COURSE INFORMATION

Textbooks

Levinoon, Paul. (1997. The Soft Edge A Natural History and Future of the Information Revolution. Routledge
ISBN: 0415157854

Library of Congress: Digital Future Lecture Series, hitp://www.c-span.org/congress/digital future.asp

Supplemental Materials
Server space, and astapler

Technology

Mac and/or PC computer, Internet connectivity, Printer
AdobePhotoshop, HTML editing software, Macromedia Flash, FTP application, Word-processing software

Course Online

http://www.classbot.conv
Roomtime
Day/Time Room
Class: Mon. 6-9:50 PM 416A
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| nstructor

Name: | Aarron Walter

Phone: | 770-689-5006

Emai: | aarrmm@classbot.com
Offi cehours: | Mondays, 4-6 PM

Fridays, 4-5 PM

COURSE GRADING

Thefind gradewill bebased on thefollowing scheduled activities:

Assignments
Activity / Title Points %
Assignment
Assignmert 1 Discussion Questions (6 weelks) 100 10%
each each
Assignmert 2 Preernation 200 20
Assignmert 3 Interadive Story of History of Communicaion 200 20
Grading Sale
% Grade % Grade % Grade % Grade % Grade
96-100] A 8890 B+ 7880 C+ 66-70 D+ =< 60 F
91-95 A- 84-87 B 7477 C 61-65 D
81-83 B- 71-73 C-
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Submitting Assignments

TheURL for digital assignments should be poged in the Class Bot drop box by the specified deadline All
assignments, pgoer or digital, should contain the following:

Your Name

Course number, nameard secion

The school @ name

Instructor® name

The acagmic term(ex. Fal 2005)

O O0Oo0Oo0oo

Late Assignments

Assignments submitted after the specified deadlinewill not be accepted and can notberesubmitted. If an
assignment cannotbe accessed online by the duedate, it will notbe accepted (resultingin a0 for theassignment). If
an assignment is not received on time, it cannotberesubmitted.

Grading Policy

Please note tha per thedepartment policy, in orde to take the portfolio class and graduae, all studentsin the
Interactive Media Design program need to have agradeof C or highe in all core courses (courses beginning with
IMD).

Cdl Phones
Before entering the classroomturn off your cell phone sidekick or other wireless device. Anyonecaughtusnga
wireless device in theclass will be asked to leave.

Email Notifications

Periodically, youwill be sent email updaing you on course changes, readingsand deadlines. Y ou will be expected
to check your email on aregular basis to obtain this content. In addition, your assignment feedback will be emailed
to youin PDF format. Theemail address you have entered in your Class Bot profile is automatically added to the
classmailing list. Please see theingructor if you are unsure if your primary email addressisin themailing list.
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AIiA ATTENDANCE POLICY

It isthegod of this policy to improvethe academic performance of studentsin theclassroomby stressing the
importance of course attendance and reinforcing the work-ready expectationsof employers for employee attendance.

Students should be prepared to start the quater thefirst day of classes and to drop/add courses early in thefirst week
of the quater to minimize absences.

Thefollowing attendance requirements are in addition to and amend those currently published in the AIA Student
Handbookand Daily Planne.

Course Attendance Policy

0 Studentsarerequired to attend all class meeings, to arrive on time,ard to stay for the full duraton of the class.

o Studentsarriving 20 minutesafter the start of eachclaswill be maikedabsent. Studerts who leae class before the
clasisoverand without the approval of the instructor will be marked absent.

0  Students who acawimulate more than threeabsencesmay be dropped from the course ard a grade of OFS)
Fai/Suspersion, will be recrded for the course. Studerts who aresuspended receive no refund for the course.

There are noexcused absences. Students may verify ther attendance with theingructor of thecourse. Intheevent a
student is supended from a course and bdieves an error in recording attendance has been made, he or she should
first contact theindructor.

Attendance Appeals Process

Students may appeal a course sugpenson. Such appeals mug be madein writing to the Registrar. Appeals will only
be consdered when the absences were beyondthe control of the student and al absences are fully documented.

ACADEMIC HONESTY

Asamember of the academic community, students are expected to recognize and uphdd standards of intellectud
and academic integrity. Unde all circumstances, ssudents are expected to be honest in their dealingswith faculty,
adminigtrative staff, and fellow students. In speaking with any member of the college community, students must
give an accurate representation of thefacts at hand. Students are required to refrain fromany and all forms of
dishonoable or unehica condud related to academic work. In class assignments, students mus submit work tha
fairly and accurately reflects their level of accomplishment. Any work that is nat theprodud of the student@ own
effortsis conddered dishonest. Engaging in academic dishonesty can have seriousconsequences for the students.
Academic dishonesty indudes, butis notlimited to, thefollowing:

0o Cheatng

o Plagarism

0 Submission of the samework in two or more classes without prior approval of the facuty menbersof the classes

involved.
0 Submission of any work (full or partial) not acually produced by the studert.
0 Submission of any work without clearacknowledgement (referercefcredit) of the origina author or creabr of work.

Students proven to have been dishonest in submitting or presenting their work in this class will receive the F (fail)
gradefor the class. Record of thisinddent will also be kept in the student@file. If such an inddence occurs and you
would like to file awritten appeal, you may do so with the academic director of the department.

DISCLAIMER

All work designed and developed in this class should carry thefollowing statement (typically displayed at the
bottom of the page):

Thisinteractive media project wascreated by studentsfor educational purposes at The Art Institute of
Atlanta and isin no way intended for commer cial gain or asa source of public information.
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SCHEDULE

Date Reading AssignmentsDue Topic/Activity
to be CompletedBefore
Class
Mon Clas Review syllabus ard course policies.
Oct 3 Group exerdse: Identify the major evertsin
(wk 1) the evolution of communicaion medaand
develop atimdine of meda history
Discussion: how do you use meda ard
consume content differently thanyour pareris
did a your age?
In clas readng: Seventeen magpzne,
Gereration Speed
Mon Class Chaper 3, The Printed Discussion Questions Discussion: How hasculture, society, palitics,
Oct 10 Authorship of the Modem and our quality of life chargedsince
(wk 2) World Guttenberg?
Watch David WeinbermgerOs ibrary of
Congress Digital Future Lecture
Mon Class | Chaper17: Electonic Discussion Questions Student presentation of researchtopic.
Oct 17 Watermarls
(wk 3) Discussion: Will auhors, artists, and the like
go brokeif everyone fredy exchanges their
contert? Is therea business modd thatcan
foster creatvity?
Mon Clas | Chaper16, PagerFutures | Discusson Questions Student presentation of researchtopic.
Oct 24
(wk 4) Discussion: If all contert is being digitized,
whatistherole of paper medato us?
Watch Brewster KaHe® Library of Congress
Digital Future Lecure
Wikipeda.com, Archiveorg, ard
CreatveCamons.org
Mon Clas Panel Discussion: The state of media today
Oct 31 and how we got here
(wk 5)
Mon Class | Chaper 10, Remedial Discussion Questions Student presentation of researchtopic.
Nov 7 Media
(wk 6) Discussion: Why do we continue to develop
different medatednologies? How arethey
erhancing or charging our lives.
Mon Class | TheWideBandof Discussion Questions Student presentation of researchtopic.
Nov 14 Censorship and
(wk 7) Churchill, Roosvelt, Bring in examgesof media usedfor politicad
Stulin andHitler: gain, one exanple from history, the oth(_ar
Radio Heads pp. 81- from present day). Photos, audio recadings,
) . video, the written word or other medaall
90; Chapter_ 9, _Sur\/lval offer exampes
of theMedia Fit Discussion: Media canmobilizethe mases
for positive change. How canwe use it
effecively?
Mon Class | Chaper18: Artificid Discussion Questions Student presentation of researchtopic.
Nov 21 Intelligencein Red Life
(wk 8) Discussion: What methods of communicaion

arewe moving towards? What technol ogies
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Date

Reading
to be CompletedBefore
Class

AssignmentsDue

Topic/Activity

do we dreamof? B
Watch Neil GershenfeldO4.ibraty of
Congress Digital Future Lecture

Mon Clas Gued Spe&er: Michad Hagel discussesthe
Nov 28 future of wireless meda.

(wk 9)

Mon Clas Assign 3. Interactive Preenation of Interactve Story of History of
Dec5 Story of History of Media Communicaion

(wk 10) Communication
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GENERAL DISCUSSION QUESTIONS

© N o

10.
11.
12.
13.
14.
15.
16.
17.

18.

Why do weinvert/devel op new metods of communicaion? What areour goal s?

Whatisthe reailt of increagd communicafon throughput, communicaion frequency, ard communicafon speed® How are
we positively ard negetively affeced?

Whatis Moore® Law? Why hasthe speal of major tectnologicd developmertsincreasedso dramaicdly in the pag 100+
year®

Creae atimdine of major tecol ogical developments starting from 1400 AD to presert day. De<cribe their impacton
society, culture, politics, educaion, and our perception of our self.

Why do radio, television, books, and the Intemet all continue to thrive though in someregects they compete with one
amother?How do they serve us differertly?

How doesthe notion of intellecual property charge ascommunicaion becmesubiquitous ard instartaneous?

How will technology ewlvein the coming certury to help us better communicaie?

How did the 1934 Federal Telecanmunicaion Act ard its edallishment of the FCC (Federd Communicaions
Commission) affea our first amenmert rights today?

How hasthe notion of Omaopoalies of knowledgeCcharge with the development of new communication technologies?
How wasthe development of Cagtalism affededby the evolution of communicaion?

Explain what aremedal techmology is ard give exanples.

Whatisthe role of the printeddocument in the age of digital documents?

Is the free excharge of knowledge/contert realy a badthing asis suggesedby mary major organizaions and companies?
How could it affectthe technology, qudity of life, ard eventhe evolution of our spedes?

How cantedchnology decertralizethe control of knowledye and contert? How could the role of the server change to
facilitate free exchange of contert?

Will auhors, artists, ard the like go broke if everyone freely exchamngestheir contert? Is therea business model that can
foster creatvity?

If no one offi cially serves asOeitorOof web content (blogs, wikis, etc), how canwe trust this contert asknowledge?

In anage of constant mas communicaion atrafgd spedls, we have more content than the planethasever seen ard the pace
seemsto be increasng. What do we do with dl of this contert? How do we archive it, organizeit, edt it, and decide whatis
not worth keepng? Is theresuch athing asa knowledge packrat?

How did the developmert of the printing press affed Martin Luther@reformation of the church and help fuel the
Reraissance?
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ASSIGNMENTS

Assignment 1. Discussion Questions (6 Weeks)

Eachweekwe will have readngs from the textbook The Sdt Edge: A Natural History and Future of the | nformation
Revdution, which will serve asthe starting point for class discussion. Find a discussion partnerto talk about the readng,
ard thencrede 2 discussion quegions from your observations on the topicsraised by the readng. Write your thoughts on
eachquestion. Shareyour quegions with the class, spark discussion, and shareyour thoughts and observations. Y ou may
meetyour discussion partneronline via AIM, emal, or in person.

You will be graded not only on the quality of your discussion questions and your own written regponse, but also on your
participation in clasroom discussion ard your willingness to contribute.

Post your discussion quegions and your observations on the class discussion board eachweek Bring a printed copy of your
questions ard thoughts to class to help you start discussion.

Marking Criteria:

Total Points: /100

o Discussion Questions (40)

o Written Regonsesto Quedions (30)
o Discussion Paticipation (30)
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Assignment 2. Presentation

Resarchatopic of your choiceréating to the history ard developmert of communicaion medato be presertedto the class.
Y ou maywork individually or with a partner on this project If you choose to work with a partner, your presentation quality
should refled the efforts of two pele.

Pre®rt your researd to the class (approximatly 15 minutes) with a visual presentation using PowerPant, Keynote, Flash, or
HTML. Include relevart imagery, timelines, charts or other contert thatwill help illustrate your topic. After your presertation,
leada 15 minute discussion about your topic. Create a brief handoutfor the class tha summarizes the content you are
presenting.

Propose your topic to the instructor no later than two weelks prior to your presentation.

Site your sourcesatthe erd of your presentation using MLA style.

Topic idessindude

0o
(¢}
o

O OO0 O

o

Compareard contrast the design of a particular medum betweenmultiple historic eras

Compareard contrast the ways in which passive and interactve medaareused

Compareard contrast the life and behavior of a 15 yearold in 2005 ard a 15 yearold in 1940. How arethey differert
becauge of communicaion meda?

How did the developmert of the printing press affed Martin Luther@reformation of the church and help fuel the
Rernissance?

How did the developmert of mas communicaion meda affectthe labor movement ard/or the political sphere?

The impactof Marshal McLuhanon contenporary meda

How doesthe notion of intellecual property charge ascommunication becmesubiquitous ard instartaneous?

How did the 1934 Federal Telecanmunicaion Act ard its edaldishment of the FCC (Federd Communicaions
Commission) affed our first amerdmert rights today?

How wasthe development of Captalism affededby the evolution of communicaion?

How hasthe notion of Omaopalies of knowledgeCcharge with the development of new communication technologies?

Marking Criteria:
Total Points: /200

O O0OO0OO0OO0Oo

Quality of Research(50)
Quality of Ideas(40)
Assignment Requirements (20)
Preerntaton to Class (50)
Handout (20)

Prentation of Content (20)
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Assignment 3. Interactive Story of The History of Conmunication

Creae anonline,interadive story invedigating a critical evert or developmert in the history of communicaion meda.
Your projectshould ergage the viewer with rich medathat tightly interreltesto the contert. This projectshould be both
educaiona and entertaining. Y ou maywork with apartnerif you like. If you do choose to work with a partner, your project
should refled the work efforts of two peaple.

Plea® discuss your topic with the instructor no later than the midtermof the course.

Marking Criteria:

Total Points: /200

Contert Quality (50)
InterfaceDedgn (30)
Media Integation (20)
Innovative Approadc (30)
Aeghetics (30)

Usahility (20)

Quality Assurance (20)

O O0OO0OO0OO0OO0Oo
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EXTRA CREDIT

Extra Credit Research Pape (up to 2% alded to final grade
Write aresarchpaper minimum 400 words in lergth invegigating one of the topics in the discussion question secion of

this syllahus. Your paper should cite atleast threereference sources using footnotes or erdnotes ard a bibliography in the
MLA style (seeMLA .org for style guideines).

If you would like to researchan altemative topic not listed above, please consult theinstructor for approval.

Marking Criteria:

0 Quality of Researchand writing
0 Spelling and Grammar
o Pre®naton and Citation Formatting

IMD 450 Hstory of Communication Media Section A Fall Quarter, 2005- Course Outline- The Art Ingitute of Atlanta 11



